CUSTOMERIcIty: The Idea Company

Capabilities Presentation

9

cijToanR'

© 2007, CUSTOMERIcity LLC. All rights reserved. Ideas that power growth™



Who is CUSTOMERIcity?

We are an idea company. We create and execute
iIdeas that power the growth of your organization. We are multi-
disciplined, selecting from the best thinking in marketing,
communications, sales, technology, new product development,
operations, human resources and finance.

We are a women-owned company. Formed six

years ago, we have seen continuous double-digit growth and have
been blessed with clients who delight us with their intriguing
challenges and commitment to excellence.
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What do we value?

We embrace collaboration. We work together with clients
and best-in-class experts to deliver results.

We thrive on curiosity. We believe that if you approach a
problem with child-like wonder and imagination, then wonderful
ideas will emerge.

We thirst for excellence. we can't stand it when things are
not done well. Period.

We honor our conscience. We only work for people and
companies who are making the world better.
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What makes us different?

Our focus Is the customer. These are the kind of
guestions we ask everyday: What do your customers care about?
How are they relating to your brand and products? What do they
need in the future? What keeps them coming back? How can they
become better customers? How can you provide a better
customer experience?
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What do we do?

Big idea development Issues management
and execution Internet marketing
Strategy development Media relations
Awareness building New product

“Buzz” creation development
Community building Market insights
Employee/customer Personal

training communications
Brand protection Leadership promotion
New media creation Customer pulse
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How do we work?

ideas help your company with revenue
and profitability through market and customer focus

execution drawing on the best in
brand development, marketing communications,
business processes, sales management, new
product development, employee enrichment and
— operations

insights into your customers,
employees, marketplace, competition, trends,
iIssues, company mission and values
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Who are our principals?

KATHY PALOKOFF is the founder and Chief
Executive Officer of CUSTOMERIcity. A
passionate entrepreneur who is constantly
developing new ideas for businesses, she built her
credentials working at Saatchi & Saatchi, Kodak
and IBM as well as three start-up technology
companies. She has contributed to the growth of
companies and. academic institutions as a brand
builder, PR expert, market researcher, newspaper
editor, writer and teacher. Active in the Women'’s
President Organization, she is also on the board of
Sias International University in Hunan Province,
China, and In-VestUSA. She has completed all
doctoral studies in technical communication from
Rensselaer Polytechnic Institute and also holds a
Master’s in Public Administration. The best
compliment ever given to her by a client. “Where
on earth did you come up with that idea?”
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Who are our principals?

WANDA ZYGMUNTOWICZ is President of
CUSTOMERIcity. Her marketing
experience and knowledge has increased
sales worldwide for a wide range of
products and services for firms such as
Alcatel, Corning, DuPont, Hilton Hotels,
Hollister Medical, Kodak, Quaker Oats,
Prudential and Schwinn. Her previous lives
include directing all North American
marketing communications activities at
HSBC Bank USA and serving in
management at blue chip agencies like

J. Walter Thompson and Saatchi & Saatchi.

She is a professional who not only knows
how to think, but also how to make things
happen. The best compliment ever given to
her by a client: “Did you invent the
phrase buttoned-down?”
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How are we focused?
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[ Which markets have we helped?

Agriculture
Chemicals
Education

Food & Beverage
Government
Financial Services
Healthcare

Imaging

Insurance

Pet Care

Retalil

Safety and Security
Technology
Telecommunications
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What have we done?

»
THE CONFERENCE BOARD @

FORTUNE

GLOBAL
FORUM

We are engaged in
leadership programs that
have helped place leaders
at companies such as
DuPont on the cover of
FORTUNE, speaking at
top venues throughout the
world and as sponsors of
major gatherings of
decision-makers and
influencers. O
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What have we done?

We contribute our services to help
In-VestUSA become a national
movement and enlist national
sponsors to help save the lives of
thousands of police officers by
providing critically needed bullet-
proof vests. Future scheduled
activities: Oprah show, song
recorded by Faith Hill and Tim
McGraw.
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What have we done?

We are helping build
stronger relationships for
companies among
Washington, D.C.
decision-makers and
Influencers through media
relations, events,
speaking engagements
and sponsorships.
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What have we done?

We are helping create a bold,
first-ever industry global
Initiative to improve
workplace safety.

More than 45 major
companies including DuPont,
General Electric, British
Petroleum and Nestle have
signed on in the first six
months of this effort.
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What have we done?

We defined the ice
cream experience for
women and created a
new super premium
Ice cream brand that
captured their hearts
and pocketbooks.



16

What have we done?

We help small business
owners grow. For
example, this computer
repair store is thriving
since it threw away its
techie image and became
focused on their core
strength — fixing
frustration — so their
customers will feel good.
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What have we done?

We contributed services to
help make this the fastest
growing international jazz
festival in the United
States — development of
sponsorship packages,
metrics, research and
ways for sponsors to
maximize their investment.
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How to reach us?

Call. we answer phones and like human contact. A lot.
So dial us direct at 585-746-8617 or 716-983-4239.

E-malil. kpalokoff@customericity.com
wzygmuntowicz@customericity.com

Website. www.customericity.com




